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We operate all over the World

4 Million+
Registered Users

60,000
Customers

200K
Bloggers Contact

In 150+
Countries
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What they say about us
I just started a business and am funding it on my own, so finances are tight. I need to make every penny count and not waste my 

time. I was nervous about this purchase, but I had such a wonderful turnout that I wanted to share my experience. I had 57 people 

respond very positively to my emails. I am gaining wonderful exposure and am thrilled with this valid help. You can definitely use 

these services without any reservations.

                  Melissa Friesland Davis

                      CMO at Audioengine

                      Leland, North Carolina

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

Fantastic help with securing the perfect blogger list for my book project! I asked for a list of influential bloggers in my space in order 

to promote my new book. Feedspot gave me the perfect list! And it was double the size they had promised!!! I am thrilled! Definitely 

use them for your next project.

                  Dr. Diana Kirschner

                      Author, CEO, Lovein90Days.com

                      New York



What they say about us
Feedspot rocks, we are looking to connect with tax blogs specifically (which is very niche), and they developed a list of 700+ 

bloggers in the space of taxes, fintech, etc. for a really awesome price. Speedy delivery and helpful customer service!Feedspot just 

kicked our PR program up a notch.

                  Samantha Dorin

                      Marketing Lead at Monaeo

                      New York

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

FeedSpot has been helpful to me in regards to identifying the right contacts in various markets to help us promote our product. 

They have been very responsive to multiple questions that i have asked, and want to help. They have been a good partner in helping 

me grow our business.

                  Dave Doehr

                      JackRabbit Electric Bike

                      United States



What they say about us
This service has been extremely helpful for me and my team! I currently work for a startup company as an in-house PR Strategist. 

We have an intern to gather contacts for us, however Feedspot really brought our outreach to another level! I asked for a list of 

coffee blogs, as we put out a study on the Best Coffee Cities, and was given over the amount we paid for as well as a lot of very 

useful social media information. It would have taken our intern months to gather this information, but we were able to access it in a 

few days!! Would recommend this service, especially if you are looking for niche contacts that can't be easily found.

                 Paulina Colwell

                     PR Strategist at Clever Real Estate

                     United States

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

As one who has been burned more than once by purchasing a list, I came to this exchange warily. But boy was my faith rewarded. 

Proves to be miles above anything else I've bought, by way of a list. Thorough. Tailored. Immensely helpful, and impressed.

                 Dan Hill

                     Founder & President of Sensory Logic, Inc

                     United States



What they say about us
I discovered Feedspot during a Google search. I’ve been extremely impressed with everything they have been able to provide me. 

It’s exactly what I was looking for. The service and speed with which they turned around my request was excellent. There were some 

specific custom changes I needed and Feedspot provided them quickly and at no extra cost. I recommend them highly. Great 

product, service and value!

                 Shel Smith

                     Head Shifter at Shiftgate Automotive Auctions

                     Toronto, Ontario, Canada

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

As a publicist during the time of covid-19 it has been rough getting in front of media due to networking events being shut down. 

This list gave me a list of almost 4000 contacts in the niche I was looking at. I got the list to find popular blogs in a specific niche so I 

know who to network with. If I was not a PR professional this platform would be my best tool. Anuj even sent great tips 24 hours 

before the list was sent that helps you to create & nurture those contacts. Great platform to be part of.

                 Brennen Jenkins

                     Founder & CEO at Ruthleess Marketing

                     New York City



What they say about us
I must admit, I was a little skeptical at first being a 35 year Independent film producer you are always looking for new ways to think 

out of the box and create buzz for your films. I received a sample list from Feedspot of bloggers and Horror site magazines and was 

pleasantly surprised after emailing the contacts I was given at which we got great responses. I couldn't have been more pleased.

                 Suzanne DeLaurentiis

                     Producer

                     Los Angeles, California

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

Anuj has been extremely responsive. He is a pleasure to work with. He has helped me to navigate FeedSpot's offerings and 

capabilities, on behalf of my clients. Thank you. I look forward to working with you on ongoing initiatives.

                 Francine S. Bernitz

                     Marketing & Business Partner, Marketing Strategist, Entrepreneur. 

                     Pittsfield, Massachusetts Area



Frequently Asked Questions
How updated is the list?
We routinely update the lists at least once a month to keep it current and up to date.

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .
What format will I receive the list?
The list is provided to you in an excel spreadsheet file or in CSV format.

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .
What types of payment do you accept?
We accept payments via Visa, MasterCard, American Express, JCB, Discover, PayPal, Apple Pay, Google Pay, and Diners Club.

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .
How secure is my payment?
All payments are securely processed over HTTPS and your card information never touches our servers. All payments processing is 
done by our credit card processor Stripe and Paypal. When you enter the credit card details, depending on your payment method, 
they are sent directly to Stripe and Paypal over SSL. Read more about Stripe's and Paypal's security policies on their site.

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .
Do I need to buy a subscription to get data?
No. You simply pay for the data that you export using one-time checkout. No hidden or recurring fee.

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .
Can I expense my Purchase?
Yes. At the end of your purchase, you'll receive the receipt in your email that you can use to file an expense report.
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